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Films Promoted 

The Reluctant Detective, 2014 -- Promoted Christopher S. Lombardi’s Community Screening.
Generated regional press coverage, screening sold out, raised over a hundred pounds of food for local
food bank.  Christopher S. Lombardi commented: “You went above and beyond my expectations, you
are a class act, and I can’t wait to make another film, just so you can work on it!!”

Out of the Burning Blue, Julia, and Gutshot Straight, 2014 -- Promoted three titles for Archstone
Distribution Cannes Market, 2014 offering.  Gutshot Straight cast includes George Eads, Steven
Seagal, Vinnie Jones, Tia Carrere and many more.  Generated trade media coverage, Archstone sold
Gutshot Straight into a dozen foreign territories.

Hybrids, 2013 -- Assisted producers Tony Schweikle and Peter Wooley by generating press coverage
for Florida shoot.  Film stars Paul Sorvino and Carolyn Hennesey.

Pizza Me, Mafia, 2013 -- Promoted short comedy film’s opening at Paramount Studios for director Gui
Pereira,starring Brazilian tv star Tom Cavalcante.

Perry St. / Mia, 2011 -- Created promotional materials, generated press coverage and assisted writer /
director Antonio Padovan promoting his two most recent short films.  Perry St. stars Catherine Mary
Stewart.

Fly While Arab, 2011 -- Created promotional materials, and generated press inquiries for writer /
director Farah Jouni on her short film on racial profiling.

The Tradesmen: Making an Art of Work, 2011 -- Assisted director / producer Richard Yeagley
promote his early May 2011 premiere in Baltimore.  Worked with Mike Rowe management in obtaining
video intro to the premiere.  Obtained profile coverage, positive review, and promotion of second
Baltimore area screening by Baltimore Sun reviewer Michael Sragow.

ePlanet Rainforest Quest Central America, 2010 -- Assisted producer Carlos Fink by setting
appointments at 2009 AFM and planning regional promotional screenings.

How Do I Look, 2009 -- Assisted director / producer Wolfgang Busch promote his completed film to
retailers across the US.  Got his film into retailers in Atlanta, Charlotte, and Boston.



Hidden Beauty, 2009 -- Assisted Dubai based director Olga Sapozhnikova promote her film, and
connect with potential co-production partners.  Set up three media interviews, and two meetings with
potential co-production partners to date.

Favorite Son, 2009 -- Assisted director Howard Libov with promoting various festival appearances.

Barbarossa and the Towers of Italy, 2009 -- Assisted producer Tony Schweikle promote his historical
documentary on the thousands of torries located along the coast of Italy, and their fascinating history.
Promoting to travel and historical media, and distributors specializing in films for broadcast.

The Appearance of a Man, 2009  -- Assisted producer / director Daniel Pace with the marketing of his
award-winning, intriguing film’s theatrical release in Arizona.  Generated television and print media
coverage.  Assisted with promotion to distributors. 

Contract Killers, 2008 -- Assisted producer G. Anthony Joseph, of Tritan-Northstar Entertainment, with
regional and national publicity for this award winning thriller starring Nick Mancuso.

Alien Grey: Zone-X, 2008 -- Assisting director / producer, and special effects master Thomas R.
Dickens with publicity and marketing his film to potential distributors.  Arranged for several radio and
internet based interviews, generated interest from IFC, The Weinstein Company, Lionsgate,
+Entertainment, Fabrication Films, Dream Entertainment, and many other companies.   Personally
promoted film at AFM 2008.

Why We Train, 2008 -- Assisting producer Guile Branco with publicity and marketing his film to
potential distributors.  Generated worldwide press coverage, and inquiries from The Weinstein
Company and Lionsgate.  Coordinated with then California Governor Schwarzenegger’s office
regarding festival screenings.  Personally promoted film at AFM 2008.

Public Interest, 2008 -- Assistied director Brad Robinson and producer Nicole DiFalco with publicity
and marketing their satirical comedy to potential distributors.  Film screened in Trenton Film Festival,
screening covered by The Courier Post, largest circulation newspaper in Southern New Jersey, and
many entertainment oriented websites.

The Orange Chronicles, 2008 -- Assistied director / producer Damian Kolodiy promote film to potential
distributors.  Have generated interest from IFC, The Documentary Channel, The Cinema Guild, Regent
International, MarVista, and many other potential distributors.

The Ball is Round, 2008 -- Assistied director / producer Mirwan Suwarso build international
awareness of his film, and promoting the film to potential distributors.  Assisted Mirwan in arranging
representation with + Entertainment.  Early publicity effort resullted in worldwide media coverage in film
sites in the US, India, Greece, the UK, and Mirwan’s home country of Indonesia.  Generated inquiries
from Lionsgate, The Weinstein Company, and many others.  Subsequently retitled Golden Goal.



An American in China, 2007 -- Assisted with promotion of AFM 2007 office, and 2008 festival
screenings.  Producer / Director Ron Berrett’s romantic comedy premiered at the 2007 Fort Lauderdale
International Film Festival.  Sold out, well received screening. 
Have generated interest from The Weinstein Company, New Line Features, Echo Bridge, IFC, and
many others. 

ForNever, 2007 – Assisting writer, director, producer Adam Zayed with pre-festival marketing strategy.
Will be promoting upcoming festival screenings. Have promoted film to potential distributors including
Lionsgate, Echo Bridge, IFC, Taurus Entertainment, Morgan Creek, Picturehouse, and many others.
Personally promoted film at AFM 2007.

Sam Hell, 2007 – Advised writer / director / producer Michael Bayouth (son of Ted White, who played
Jason in “Friday the 13th -- The Final Chapter”) promote festival screenings holiday tie-ins, to media
and potential distributors.   Personally promoted film at AFM 2008

Special Needs, 2007 – Advised writer, director, producer Isaak James on publicity for his comedy film,
acquired by Troma, scheduled for Fall 2007 DVD release, possibly accompanied by limited NYC
theatrical release.

Spider-Man 3, 2007 – Promoted appearance by Academy Award Winner Cliff Robertson.

Hoboken Hollow, River's End, 2007 – Assisted production company and independent producer
Pumpjack Entertainment with corporate publicity and promotion of two direct to DVD films. Hoboken
Hollow’s cast included Dennis Hopper.

Aurora Borealis, 2006 – Assisted director James Burke with media appearances promoting the
theatrical release.  Film’s cast includes Donald Sutherland, Juliette Lewis, Joshua Jackson, and Louise
Fletcher.  Arranged appearance on KGB San Diego for James Burke, prior to San Diego theatrical
screenings.  Film’s plot also ends in San Diego.

Blueprint, 2006 – Assisted writer, director, producer Kirk Shannon-Butts with introductory private
screening, marketing to potential distributors, and promotion of early Summer 2007 festival screenings.

Made in Jamaica, 2005 – Assisted producers beginning with AFM 2005, through Cannes, 2006.
Scheduled meetings with Disney, Lionsgate, MTV, HBO, Magnolia Pictures, ThinkFilm, Weinstein
Company, Picturehouse, and many others for producers Pascal Herold (Paris) and his daughter
Charlotte Lawrence (Washington, DC.)  Established substantial worldwide internet coverage of film,
arranged pre-release print media coverage in trades.

Lost Youth, 2005 -- Writer / Director / Producer Howard Shaw’s Public Service short on workplace
injuries / safety shown throughout Canada to young people entering the workforce.  Advised on
promoting 2005 Triggerstreet Shorts / Tribeca Festival screening.

Stephen King's Riding the Bullet, 2004 – Promoted Academy Award Winner Cliff Robertson’s
performance in the film.  Mostly LA area regional media.



Steve Phoenix, the Untold Story, 2003 – Regional film festival entrant, generated regional media
coverage -- only film in festival to sell out all screenings.

LOST, 2003 – Starring Dean Cain.  Promoted NYC Premier for SilverCrest Entertainment, Los
Angeles, arranged broadcast media interviews for cast, producer, and director.

13th Child, 2002 – Regional theatrical release, starred Academy Award Winner Cliff Robertson and
Emmy Award Winner Robert Guillaume.  Booked tv, radio, print media, and web interviews and
personal appearances.
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